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NfOgrapnics

Information graphics or infographics are graphic visual
representations of information, data or knowledge intended to
present complex information quickly and clearly.They can improve
cognition by utilizing graphics to enhance the human visual
system’s ability to see patterns and trends. The process of creating
infographics can be referred to as data visualization, information
design, or information architecture.’

" Wikipedia

Sample: Energy Architecture Performance Index 2015 - 9 download

The following rules also apply to the Forum graphs

+
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—Orum visuals

Those infographic (& graphic) guidelines should help to unify the styles of the visuals that are
produced internally and externally. Here are some samples of very valuable infographics that were
used, unfortunately with too different styles:

outside the Forum

The number of different styles and usage of the infographics is huge worldwide. Very different levels
of detail, usage of 3D, photography, colours, abstraction.
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styles

Infographic styles can be diverse but in order to align them with our general design guidelines we
propose to follow those rules:

use don’t use
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COIOUrs

The Forum blues and greys should be used as main colours of the infographics. Forum regional colours can also be used when needed:
Their transparency versions can also be used to create new tones.

main colours regional colours

100/64/0/60 Russia 100% 98/100/0/0

90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
90% 80% 70% 60% 50% 40% 30% 20% 10% 5% India 100% 38/88/0/0
Forum Blue 100% 100/68/0/12 I

90% 80% 70% 60% 50% 40% 30% 20% 10% 5%

90% 80% 70% 60% 50% 40% 30% 20% 10% 5%

China 100% 0/90/86/0

Forum Grey 100% 0/0/0/68

'|

90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
Africa 100% 0/63/100/0
90% 80% 70% 60% 50% 40% 30% 20% 10% 5%

secondary colours Middle East 100% 0/37/100/23

) 90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
Graphic Colour 1 100% 0/0/0/25 : ’ ’ ’ ’ ’ ’ ’ ’ ’
Asia 100% 0/24/94/0
90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
) 90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
Graphic Colour 2 100% 0/0/0/45
] Latin America100% 93/0/100/0
90% 80% 70% 60% 50% 40% 30% 20% 10% 5% [
90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
0/0/0/65
Europe 100% 100/10/0/10
90% 80% 70% 60% 50% 40% 30% 20% 10% 5% [
. 90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
Graphic Colour 4 100% 20/10/0/0
90% 80% 70% 60% 50% 40% 30% 20% 10% 5% samples:
Graphic Colour 5 100% 40/20/0/0
o1. 02. 03.
Energy Levels
90% 80% 70% 60% 50% 40% 30% 20% 10% 5% B
o)
Graphic Colour 6 100% 15/10/0/10 40%
90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
68/38/ O/ O [laHi npo aoxoav Ha aywy Haceneka (AAH)
05. 06.
40% 30% 20% 10% 5% Male/Female Index
65/45/0/30 () . . .
| [ zoco | Main [ oen | . "ﬂ' @
Industries . ’H‘ 'ﬁ'ﬁ
40% 30% 20% 10% 5% by oo o . | | - i 'Y
F Te
40% 30% 20% 10% 5%
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fonts Eupp@ﬁg

The following Forum publications official fonts have to be used in the infographics. The infographics can be used as shareables for social media, web, for plasma screens at the events,
Designers must garantee that colour and size of fonts for reports, folded posters etc.

Helvetica Neue Pro samples:

Helvetica Neue Pro 25 Ultra Light

Helvetica Neue Pro 45 Light webpage mobile platforms

Helvetica Neue Pro 46 Light Italic
Helvetica Neue Pro 65 Medium
Helvetica Neue Pro 75 Bold

oo Megia Coract FAD Logn FE = Sam + Potom &y Unn

o Home Blog Reports Events Issues Communities

Helvetica Neue

Helvetica Neue 35 Thin
Helvetica Neue 45 Light
Helvetica Neue 55 Roman
Helvetica Neue 65 Medium
Helvetica Neue 75 Bold
Helvetica Neue 85 Heavy

Slze
Elements like text and numbers will have a different strength in each infographic, depending on the
message/meaning they have to communicate. It’s therefore impossible to set a size or scale, each
case has to follow the designer’s intuition to garantee the success of the visual reports
Scenarios for Mongolia " || Scenario Framework presentation poster
sample 1 sample 2

Social Media Sales

Average Share Results 2014 Africa':l FacebOOk
Users in 2013
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TICITIC

An image, video, piece of
text, etc., that is copied and
spread rapidly by Internet
users, often with slight
variations.

Paralysed people
explore the

| \ N\ \ seemtohaveleapt =~
on a daily basis NNEANY) fromthe screen of
' W' a3 science fiction v
movie -

The bottom 40% in
China is growing faster
than anywhere else

Sustainability is
an in\ nent in
future economic
growth

Helle Thorning-Schmidt
Prime Minister of Denmark

Generation X represents 4

transition. They are the | |~ ,
We are all the inbetweens, the middle, & €%

new champions the not-quite-there-yets .y
e

Katinka Barysch
Director of Political Relations, Allianz SE

+
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use pictures

... complete
portrait image

... which
background
can be replaced
by a rebuilt
Forum’s identity
background

... thematic image
related to the
subject of the
quote

meme

Memes must also follow some rules to garantee consistency.
A source psd file for memes can be downloaded here

S Images

Putting one

shared car into
use takes 9to 13
other cars off the
road

S

T

ru

now an

Every new crop of
Tech Pioneers brings
technologies that

seem to have leapt

from the screen of
a science fiction
movie

Fuvin Montmscr
Worid Economic Forum
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The pervasiveness of this
violence should shock us
all. Violence

don’t use pictures

... of sleep/
depressed
people, or of
unnatural nature

... In bad quality,
with lack of
contrast, blury
etc

... with external
commecial visual
elements and/
or foreground
perturbing
objetcs (bottles,
glasses, bags,
etc.)

... cutting body
parts or image
caracteristics that
make framing
impossible

don’t use massive text

... that will loose the nature of the meme if too long.
Depending on the word but could be limited to 25-30
words

SCONOMIC
. UM

WORLD
ECONOMIC
FORUM

WORLD

e. An
shut down

and infectious
wvithout
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COMMITTED TO
IMPROVING THE STATE
OF THE WORLD

The World Economic Forum is
an international institution
committed to improving the
state of the world through
public-private cooperation in the
spirit of global citizenship. It
engages with business, political,
academic and other leaders of
society to shape global, regional
and industry agendas.

Incorporated as a not-for-profit
foundation in 1971 and
headquartered in Geneva,
Switzerland, the Forum is
independent, impartial and not
tied to any interests. It
cooperates closely with all
leading international
organizations.

World Economic Forum
91-93 route de la Capite
CH-1223 Cologny/Geneva
Switzerland

Tel.: +41 (0) 22 869 1212
Fax: +41 (0) 22 786 2744

contact@weforum.org
www.weforum.org





